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Caompetition
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Minnesota's Image vs. Competition

— EXxciting

Base: Residents of Minnesota’s Existing Advertising Markets
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Minneseta's Image vs. Competition

— EXxciting

Base: Residents of Minnesota’s Existing Advertising Markets
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Minneseta's Image vs. Competition

— Adult Vacation

Base: Residents of Minnesota’s Existing Advertising Markets

B | |
I -
Adult Vacation
‘ 55
53
Good for adult vacation
55
! !
0 20 40 60

Percent Who Strongly Agree

M Minnesota -1 Competitors

6 Existing Markets include Minnesota, North Dakota, Northern lllinois, South Dakota, lowa, Wisconsin, and Winnipeg L@‘ngwo OdS

INTERNATIONAL

290000000 O0O0CC0C




Minneseta's Image vs. Competition

— Adult Vacation

Base: Residents of Minnesota’s Existing Advertising Markets
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Minnesota's Image vs. Competition

— Family Atmoesphere

Base: Residents of Minnesota’s Existing Advertising Markets
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Minneseta's Image vs. Competition

— Family Atmesphere

Base: Residents of Minnesota’s Existing Advertising Markets
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Minnesota's Image vs. Competition

— Unigue

Base: Residents of Minnesota’s Existing Advertising Markets
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Minneseta's Image vs. Competition

— Unigue

Base: Residents of Minnesota’s Existing Advertising Markets
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Minneseta's Image vs. Competition

— Sightseeing

Base: Residents of Minnesota’s Existing Advertising Markets
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Minneseta's Image vs. Competition

— Sightseeing

Base: Residents of Minnesota’s Existing Advertising Markets
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Minnesota's Image vs. Competition

— [uxuny
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Minnesota's Image vs. Competition

— Popular

Base: Residents of Minnesota’s Existing Advertising Markets
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— Populalr

Base: Residents of Minnesota’s Existing Advertising Markets

80

58

D
o

48

43

39 39

34

Percent Who Strongly Agree
N I
o [S)
| |

llinois Missouri

O T T T T
Colorado  Wisconsin South Michigan ~ Minnesota
Dakota

woods

17 Existing Markets include Minnesota, North Dakota, Northern lllinois, South Dakota, lowa, Wisconsin, and Winnipeg L@‘ng

290000000 O0O0CC0C




Minnesota's Image vs. Competition

— Worry Free

Base: Residents of Minnesota’s Existing Advertising Markets
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Minneseta's Image vs. Competition
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Base: Residents of Minnesota’s Existing Advertising Markets

80

o) 59
< 51
> 49

[@)] 46

[

o

& 40

2 32

=

c

(O]

o

o 20 |
a

O T T T T T T 1
lllinois

Wisconsin ~ Minnesota South Dakota Colorado ~ Michigan Missouri

Existing Markets include Minnesota, North Dakota, Northern lllinois, South Dakota, lowa, Wisconsin, and Winnipeg L@thO OdS

19




Minnesota's Image vs. Competition

— Entertainment

Base: Residents of Minnesota’s Existing Advertising Markets
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Minnesota's Image vs. Competition

— Sports and Recreation

Base: Residents of Minnesota’s Existing Advertising Markets
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Minneseta's Image vs. Competition

— Sports and Recreation

Base: Residents of Minnesota’s Existing Advertising Markets
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Minnesota's Image vs. Competition

— Affordable
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Minneseta's Image vs. Competition

— Allfordable

Base: Residents of Minnesota’s Existing Advertising Markets
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Minnesota's Image vs. Competition

— Climate

Base: Residents of Minnesota’s Existing Advertising Markets
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Minneseta's Image vs. Competition

— Climate
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Minnesota's Image vs. Competition
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Minnesota' s Image Strengths vs.
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Base: Residents of Minnesota’s Existing Advertising Markets
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Minnesota' s Image Strengths vs.
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Minnesota's Image VWeaknesses vs.
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Minnesota's Product vs. Image
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Minnesota's Product Delivery vs. Image

— EXxciting

Base: Residents of Minnesota’s Existing Advertising Markets
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Minnesota's Product Delivery vs. Image

— Adult Vacation

Base: Residents of Minnesota’s Existing Advertising Markets
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Minnesota's Product Delivery vs.
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Minnesota's Product Delivery vs.

— Unigue

Base: Residents of Minnesota’s Existing Advertising Markets
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Minnesota's Product Delivery vs. Image

— Sightseeing

Base: Residents of Minnesota’s Existing Advertising Markets
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Lots to see and do
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Good for viewing wildlife/birds
Rich Native American culture
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Minnesota's Product Delivery vs. Image

— [uxuny

Base: Residents of Minnesota’s Existing Advertising Markets

Luxury

Excellent resorts/cabins/cottages

Elegant, sophisticated restaurants

First class hotels
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Minnesota's Product Delivery vs.

— Popular

Base: Residents of Minnesota’s Existing Advertising Markets
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Minnesota's Product Delivery vs. Image

— Worry Free

Base: Residents of Minnesota’s Existing Advertising Markets
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Minnesota's Product Delivery vs. Image

— Entertainment

Base: Residents of Minnesota’s Existing Advertising Markets

Entertainment

Interesting festivals/fairs/events

Exciting nightlife

Excellent shopping
Excellent museums/art galleries
Great for theater / the arts

Excellent wineries and breweries
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Minnesota's Product Delivery vs.

— Sports and Recreation

Base: Residents of Minnesota’s Existing Advertising Markets

Sports and Recreation

Good place for camping
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Excellent canoeing/kayaking
Great hiking

Great for golfers
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Great for boating/water sports
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Minnesota's Product Delivery vs. Image

— Affordable

Base: Residents of Minnesota’s Existing Advertising Markets

Affordable

Excellent vacation value

Good vacation packages

Affordable to eat there
Affordable to get to
Affordable accommodations

Not too far away
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Minnesota's Product Delivery vs. Image

— Climate
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Climate
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Minnesota's Product Delivery vs. Image

— A Place |'d Really Enjoy Visiting

Base: Residents of Minnesota’s Existing Advertising Markets

A place I'd really enjoy visiting
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Top Product Strengths vs. Image

Base: Residents of Minnesota’s Existing Advertising Markets

Excellent hunting

Good place to relax

Great for theater and the performing arts
Affordable to get to

Excellent museums/art galleries
2 Truly beautiful scenery
Excellent canoeing/kayaking
Not too far away

> Good for adult vacation
Children would enjoy
Affordable accommodations
First class hotels
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Top Product Strengths vs. Image

(Contd)

Base: Residents of Minnesota’s Existing Advertising Markets

Great hiking

Not too crowded

Popular with vacationers

Four amazing seasons
Charming small towns
Interesting festivals/fairs/events
Rich Native American culture
Excellent fishing

2 Vacation there is a real adventure
Well-known landmarks

2 Good place for families to visit
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Top Product VWWeaknesses vs

Base: Residents of Minnesota’s Existing Advertising Markets

| often notice advertising for this place

Exciting nightlife
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